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MASS MEDIA AND GENDER STEREOTYPES:
RESULTS OF A PILOT STUDY

This article presents the results of a pilot study of the influence of
mass media, especially advertising on gender stereotypes. The significant
role of digital media in the formation and dissemination of gender
stereotypes is shown. An analysis of secondary data was carried out, where
generational differences in the perception of stereotypes were established.
Results showed a high level of awareness of gender stereotypes and its
identification in the mass media among participants. Meanwhile, socio-
cultural features, value orientations, social norms and others serve as a
source of preservation and further spread of stereotypes. To eradicate
and reduce gender stereotypes, it is necessary to improve the regulatory
framework in the field of media, advertising and monitoring these areas for
the presence of gender stereotypes. In connection with the transformation of
society and value orientations, this research topic is relevant and requires
an interdisciplinary approach in its study by sociologists, psychologists,
and culturologists.

Keywords: media, culture, gender stereotypes, advertising, discrimination.

Introduction

Mass media is a powerful factor in the formation of public consciousness.
They reinforce certain concepts and stereotypes in public opinion. According
to Lee P.S.N. (2014) «media refers to tools that help people distribute, receive
and share information, experience or entertainment among themselves on a
large scale» [1]. This includes both print and electronic media. For instance,
newspapers, magazines, books, films, radio stations, etc. With the development
of the information society, mass media also develops through the Internet (social
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networks, instant messengers, etc.) and has acquired the character of digital mass
media. Now, there is a significant predominance of digital mass media over
traditional [2]. All this has led to an increase in the amount of information, and
the impact of this information on human life. In this article, we will consider the
spread of stereotypes, in particular gender stereotypes, through the main channels
of the digital mass media.

In the social sciences, the term «stereotype» is usually defined as relatively fixed
and oversimplified generalizations about groups or classes of people. (G. Allport,
1954). In practice, they tend to focus on negative, unfavorable characteristics,
although some authorities include positive social overgeneralizations in their
stereotyping. The term comes from the Greek words «stereo» meaning «hard»
and «tupos» meaning «image or impression», from «tuptein» meaning «to hit».
The term was first adapted by W. Lippmann (1922) in his classic book Public
Opinion [3]. Stereotyping is a cognitive process and can be learned (explicitly
or implicitly) and reinforced through many different social influences, including
but not limited to friends and family, neighbors, teachers, peer groups, and wider
social influences. One important example is that the media (hereinafter referred to
as the media) have often been studied and discussed in terms of the role they play
in creating, promoting, and maintaining the stereotypes of many different groups
through the representations they represent, since the media have a great influence
on many people. Some groups, as a rule, are underrepresented in the media,
but the images that exist in the media space are disproportionately stereotyped.
These representations in the media can affect people’s support for stereotypes,
especially if people do not have frequent and close contact with members of groups
represented outside of what they see in the media [4].

There are the following most common types of stereotypes: racial, cultural,
social, religious, political and gender. As noted above, in this article we will focus
on gender stereotypes. There are many differences between men and women.
To some extent, they are embodied in the stereotypical images of these groups.
Stereotypes about how men and women think and behave are widespread, and
there is some truth in them.

Gender stereotypes are generalizations about what men and women are
and there is usually a lot of consensuses about them. According to social role
theory, gender stereotypes arise from the inconsistency in the distribution of
men and women in social roles both at home and at work (Eagly, 1987, 1997;
Koenig and Eagly, 2014). Gender stereotypes are used not only to characterize
others, but also to characterize oneself (Bem, 1974). According to stereotypes, the
process of self-stereotyping can influence people’s identity. Thus, stereotypical
characteristics can be internalized and become part of a person’s gender identity,
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which is an important aspect of self-image (Ruble and Martin, 1998; Wood and
Eagley, 2015). Boys and girls learn about gender stereotypes from their immediate
environment and the media and learn how to behave in a way that is gender
specific (Deaux and LaFrance, 1998). This socialization experiences no doubt
continues to influence later in life, and indeed studies have shown that male and
female self-characterizations differ according to stereotypes (Bem, 1974; Spence
and Buckner, 2000).

In Kazakhstan researchers also diversify the topic of gender, gender
stereotypes and the influence of culture on identity and socialization. For example,
Kylyshbaeva B. in her article on the formation of male identity, she notes the
transformation of gender roles in a changing world and society, as well as the
importance of sociocultural conditions and the process of adaptation to them [5].
In another study, Satybaldina N., Urgaliev R. showed an empirical relationship
between gender identity and its influence on the choice of life values among young
people [6]. A group of researchers Aimaganbetova O. et al., (2016) in a review
article devoted to the study of the influence of culture on the formation of gender
stereotypes, conclude that it is necessary to consider the «interaction of biological,
cultural and psychological factorsy» [7]. In the article Masalimova A., Naisbayeva
A., on the example of advertising materials in Kazakhstan, Ukraine and Russia,
the significant influence of advertising on the «formation and approval» of gender
stereotypes in the mass consciousness of citizens is shown. At the same time, they
mentioned about the patriarchal nature of the modern Kazakh mentality as the
main source of the spread and preservation of gender stereotypes [8].

In this part, we made a brief overview of the studies of foreign and Kazakh
researchers devoted to the study of mass media, stereotypes, especially gender
stereotypes. Considered cultural characteristics in the study of this topic.

Materials and methods

The pilot study was conducted as part of the study of the course «Cultural
studies» and the assignment «Pilot study report» at Astana IT University (hereinafter
AITU) during the 2nd trimester (January-February 2022). We developed a survey,
which, in addition to the socio-demographic block of questions, included three
main questions:

— How aware are you of the topic of gender stereotypes?

— How often do you notice gender stereotypes in mass media and in various
shows (media, TV, Internet)?

— What do you think, what results does the discussion of gender stereotypes
lead to in the mass media space?

The inclusion of these questions made it possible to quantify the opinion of
respondents about gender stereotypes and their awareness of this topic.
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The survey was conducted in English language, based on the Google Forms
online survey platform. The choice of language is because studying at AITU takes
place in English. The choice in favor of the online method of data collection is
justified by wide access to respondents, as well as convenience for participants
in the form of complete confidentiality, saving personal time. To collect data, an
online survey was published on various social networks and instant messengers,
where everyone could voluntarily participate in it. Moreover, the snowball method
was used, when the study participants sent the link to the online questionnaire to
their friends, classmates, etc.

In our sample, the age ranged from 18 to 22 years old with an average age of
Mage=19.5 years. In addition, according to the level of education, all respondents
noted that they are currently studying at the university.

Results and discussion

Based on the analysis of the results, we obtained the following results: 95,5 %
of respondents noted that they are aware of gender stereotypes. This may be due
to generational differences between the group of youth and adults. For instance,
researchers found that a group of young people are more aware and receptive to
gender issues/information [9]. However, in the realities of Kazakhstan, the adult
generation of 30 years and older demonstrates a higher level of knowledge about
gender policy and related issues [10].

Regarding the question «How often do you notice gender stereotypes in the mass
media and in various shows?» responses were on a frequency scale from 1 to 5, where
1 means rarely and 5 means often. The results show that many participants often notice
gender stereotypes in the mass media space and in various programs. In percentage
terms, this amounted to 86,4 % of respondents’ answers. The remaining 13,6 % of
respondents rarely notice stereotypes, or do not notice at all. A high percentage of
identification of gender stereotypes in the media sphere is also confirmed by the studies
of foreign researchers. For instance, in a study on the influence of stereotypes in TV
and cinema on the development of children, researchers found that adolescents and
children can recognize stereotypes [ 11]. The study and analysis of gender stereotypes
in the advertising sphere by Kazakhstani researchers and NGOs does not stand aside.
Researchers note the following trend: a sharp reaction on the part of society to open
discrimination in advertising. An example would be an advertisement campaign by
«Chocotravel» [12]. One of the brightest examples of raising the topic of gender
stereotypes in a TV is the show program «Figurative truth» (in kazakh Acrapier
akukar). The guy A. was invited to this program because of his appearance, since
he, being a man, wears cosmetics and dresses feminine. In Kazakhstan, of course,
intolerance towards people like A. is strongly expressed. In the TV show, he was
accused of being «not like everyone else» and that this is not typical of a «real» man.
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After that, a big wave of condemnation and misunderstanding hit him [13]. However,
a few commercials containing hidden discrimination, stereotypical patterns continue
to be broadcast and remain unattended [14].

According to the third question « What do you think is the result of discussing
gender stereotypes in the show?», the results showed that 31,8% of respondents
voted for positive results, 31,8 % of respondents voted for negative results and
36,4 % of respondents voted for neutral results.

In conclusion of this block, it can be noted that the results show that many
respondents are familiar with the term «gender stereotypes». In addition, 86.4 % of
respondents notice gender stereotypes in various programs. Finally, the answers to
the third question show that many participants believed that the discussion of gender
stereotypes in programs leads to neutral results, not negative or positive ones. However,
we recognize that the results are based on a small number of AITU student participants
and do not represent the opinion of the majority of young people in Kazakhstan.

Conclusion

In this article, based on the analysis of secondary data and the conduct of
a quantitative study, we explore stereotypes, in particular the dissemination of
gender stereotypes through the mass media. The obtained data and analysis confirm
the importance and influence of mass media on the formation and dissemination
of gender stereotypes. In addition, a connection has been established between
stereotypes and culture, social norms, and value orientations. As an eradication
and reduction of gender stereotypes, we see that it is necessary to improve the
regulatory framework in the field of media, advertising, and monitoring of these
areas for the presence of gender stereotypes by the public and researchers.

Finally, we would like to note that the task of modern media is to determine
their use, to break outdated anachronistic stereotypes, to comprehend the source
of the gender stereotype, and to capture and fix something new that characterizes
time and surface. Since the general function of the media is to disseminate socially
assimilated norms. and meeting, including holding new, corrective, representative
events about femininity/masculinity and representativeness.
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BYKAPAJUIBIK MEJIUA )KOHE 'EHJEPJIIK CTEPEOTHUIITEP:
MNUJIOTTBIK 3EPTTEY HOTHXXEJIEPI

Byn maxanaoa macc meduanwly, ocipece jHcapHamansly 2eHOEPiK
cmepeomunmepee bIKNAALIH NUTOMMBLE 3epmmeyoiy HOmulceci
HeeizinOe Oepincen. ConbiMeH Kamap ocvl maxvipbin OotsbiHuia oap
3epmme)nepoiy ba2blmmapulHbly He2izei MeHOeHYUAIAPbl KOPCemineeH.
Tendepnix cmepeomunmepoi Kaneinmacmipy MeH mapamyoa yugpvlx
MeOUaHvly, OHbIH iWiHOe oneyMemmiK dcenilep, OHIAAUH HCYPHALOAp
JHcoHe m.0. Manwl30vl peni kepcemineen. Kaumanama depekmep Hezizinoe
cmepeomunmepdi Kabvindayoaavl YPRAK-ApaiblK AlblpMAUbLIbIKMAD
benzinenoi. biz0iy nunommulx sepmmeyimizee colikec, pecnoHOeHmmepoiy
2eHOepiK cmepeomunmepoer xabapoap O0Ybl HOHEe OHbL MACC Meouaoa
anvikmay oeyeelii scozapuvl 6010vl. CoHbLMeH Kamap, cmepeomunmepoiy
cakmanyvl MeH 00aH opi MapanyvlHbly K63l pemiHOe oieyMemmiK-
MOOeHU epeKuienikmep, KYHObLIbIK baz0apaap, dieymemmix Hopmaiap,
COHOQU-AK, NAMpPUApXanoblk MOOEHUem NeH OHbIH He2I30epiHiH bIKNAlbl
Kvizmem emeOi. I 'endeprnix cmepeomunmepoi Mo dHcoHe a3aimy Yulin
MeOuUa, HCapHama HeoHe OCbl CAnanapoa 2eHoeplik cmepeomunmepoiy
OONYbIHA MOHUMOPUHE JHCYP2I3Y CANACLIHOA2bl HOPMAMUBIIK-KYKbIKIIbLK
baszanwl scemindipy Kascem ekeHin kepemis. Koeamuviy scoHe KYHObLIbIK
baz0aprapoviy e32epyine baulaHvicmbl Oy 3epmmey mMaKbipblObl
e3ekmi OONbIN MAOBLIAObL IHCOHE OHbL 3epMmeyoe daeYMemmaHyubliap,
NCUXONI02MAP JHCOHE MOOCHUCHMAHYbIAAD NOHAPANbIK KO3KAPACHIH
Kaowcem emeoi.

Kinmmi cesdep: medua, modeHuem, ceHdepiik cmepeomunmep,
Jrcaprama, Kkemcimy.
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*4. M. Kocnakos'?, M. H. Kaiipewesa®, A. H. Kapexewosa®, I'. JK. Cepeeri®
13435Astana IT University,

Pecny6immka Kazaxcran, r. Hyp-Cynran;

’Kazaxckuil HallMOHANBHBIN YHUBEPCUTET UMEHH anb-Dapadwu,
Pecny6imka Kazaxcran, T. AnMaThL.

Marepuan noctynui B pegakuuio 21.03.22.

MACC MEJJUA U TEHJAEPHBIE CTEPEOTHIIbI:
PE3YJIBTATHI HUJIOTAKHOI'O HCCIIEJOBAHUA

B oannoii cmamve npedcmasnensl pesyibmamuvl NULOMANCHO20
UCCIe008aHUSA GIUAHUSA MACC MeOUd, 8 OCOOEHHOCIU PEKNIAMbL, HA 2eHOEPHble
cmepeomunyl, a MaKice OMPAXCeHbl OCHOBHbIE MEHOCHYUU HANPABIEeHU
CYWECMBYIOWUX UCCTe008AHULL NO SMOLL meMe.

Toxazana 3HauumensHAs poib YUPPOBLIX MeOUA, MAKUX KAK COYUATbHbIE
cemu, OHAAUH-JICYPHANbL, U OD. 8 POPMUPOSAHUU U PACIPOCHPAHEHUU
2eHOepHbIX cmepeomunog. Ilposeden ananus 8MOpPUHHbIX OAHHBIX, 20e
ObLIU YCMAHOGTIEHbL NOKONEHUECKUe PA3TUYLUS 8 60CHPUSMUL CIMEPEOMUNos.
Coenacro Hawemy RUIOMANCHOMY UCCIE008AHUIO, PECNOHOEHMbL NOKA3AU
BbICOKUL YPOBEHb 0C8EOOMIEHHOCTIU O 2EHOEPHBIX CMEPeomunax u ux
udenmudghuxayuu 8 cgpepe macc meoua. Bumecme ¢ mem, coyuoxynemyprule
0COOEHHOCIU, YEeHHOCHbIE OPUEHMAYUL, COYUATbHbIE HOPMBL, 4 MAKHCe
GIUAHUE NAMPUAPXATLHOU KYTIbIYPbL U €e YCMOes CILYHCAM UCHIOUHUKOM
COXpaHenus U OanbHele20 pacnpOCMpaneHs cmepeomunos. B kauecmee
UCKOPEHEHUs. U CHUMCEHUSI 2eHOEPHBIX CMePeomunos, Mvl UOUM, YMO
HEoOX00UMO YCOBEPUIEHCMBOBANb HOPMAMUBHO-NPABO8YI0 0a3y 6 chepe
Meoua, peknamvl U MOHUMOPUHZ SMUX cep Ha Haruuue 2eHOepHHIX
cmepeomunos. B cuny mpancgopmayuu obuecmea u yeHHOCMHbIX
opuenmayuil, 0aHHAS MeMa UCCIe008aHUs ATAEMCS AKMYAILHOU U mpebyem
MENHCOUCYUNTUHAPHO20 NOOX00A 8 ee U3YUEeHUU CO CIMOPOHbL COYUOTIO208,
NCUXOT0208 U KYIbIMYPONO208.

Kmouegvle cnosa: meoua, Kynvmypa, 2eHOepHvle CHiepeomunyl, peKiama,
OUCKPUMUHAYUSL.

63



Tepyre 21.03.2022 x. xi06epinai. bacyra 30.03.2022 k. KOJ1 KOHBUIIBHI.
DJeKTpOH/IbI Oacma
1,99 Mb RAM
apTTe! 6acna Tabars 5,52.
Tapansive 300 nana. barace! kesiciM OolibIHIIA.
Kommnerotepne 6erreren: 3. C. MckakoBa

Koppextops: A. P. OmapoBa

Tamnceipsic Ne 3906

Cnano B Habop 21.03.2022 r. [Toanucano B meyats 30.03.2022 r.
DNEeKTPOHHOE U3/1aHue

1,99 Mb RAM
VYenneu.a 5,52. Tupax 300 3x3. Llena qoroBopHasi.
Komnsrotepnas Bepctka: Mckakosa 3. C.
Koppextop: A. P. Omaposa
3aka3 Ne 3906

«Toraighyrov University» 6acriacbiHaH OachUIbII HIBIFAPbLIFaH
TopaltFbIpOB YHHUBEPCUTETI
140008, ITaBnoxap k., Jlomos k., 64, 137 ka0.

«Toraighyrov University» 6acracel
TopallFbIpOB YHHUBEPCUTETI
140008, IMTarnoxap k., Jlomos k., 64, 137 ka0.
8 (7182) 67-36-69
e-mail: kereku@tou.edu.kz
vestnik-humanitar.tou.edu.kz



	_GoBack
	_GoBack
	_GoBack
	_GoBack
	«Әлеуметтану» секциясы

